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WE NOW EMPLOY

CRAFT
BREWER
INEUROPE
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EQUITY PUNKS 05000 scrass oo

VS 201 9 —as 330ml cans)



BREWDOG BLUEPRINT
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AN EXISTENTIAL CLIMATE ' ' The Lost Forest is a £15m investment that
R.WE ARE SLEEPWALKING will help us take carbon dioxide out of our
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BEER BRAND IN GROWTH

FASTEST GROWING GRAFTBRAND
IN2021(TOP 25 BRANDS), UP onad

Bud Light

| - : Modelo Especial
- | £ | 1 .; Snow
A A Miller Lite
0 St : 0U Coors Light

Kirin

Asahi BRAND VALUE

LANS - | / & -
]8 2m SOLD LAST %) . $1,953m
_ YEAR!

Carlsberg

Harbin
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BUSINESS  PERFORMANGE




GROUP REVENUE PUNK IPA IS THE NO1 —
CRAFT BEER IN THE UK CRenRoDuUCTS sorp
KET.

£286m

£238m

Value Sales (M) £6072 £2067 £14.82 £958 £8.64
Value % Share 1875 7 458 296 267
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 L
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*2019 adjusted EBITDA included a one-off gain on acquisition of £14million
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AUSTRALIA

BREWERY SOLAR PANELS
GENERATE THE EQUIVALENT
ENERGY TO 72 TONNES OF
COAL PER YEAR







BUSINESS AS AFORGE FOR GOOL
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SCOPE!

Direct emissions from
steam generation and fuel
consumption
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indirect em issions from indirect emissions trom
electricity purchased upstream supply chains and
downstrear waste
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The metric we useloe
jmpactcan be applied foran,
customer or any consumer tomeas-

i rink THL of our beer

cans of Punk!) that equates

to 86.6 kgCO2e, put that also means those
emissions are avoided, since that amoul
carbonis eliminated through our Dark
canserva\ion proiect!

Because ouf breweryis designed tokeep up
with your bee¥ drinking requirements, our
emissions are dependenton how muchyou
drink throughout the year.
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2007

BrewDog was born. BrewDog was started by two
men and a dog in aramshackle outfit in rugged
North East Scotland. James Watt & Martin Dickie set

BrewDog releases Tokyo, the world’s
strongest beer at the time, and press
accuse BrewDog of being responsible
for ‘the downfall of Western

Having exhausted traditional financing options,
BrewDog was on the brink of incredible growth, but
lacked the investment to achieve it. So, they turned to
their community, raising £750,000 from 1,329 people,
and the brewer’s crowdfunding journey began. By the

2010

BrewDog Aberdeen opens its doors as the first
craft beer bar under the BrewDog banner. Hardcore
IPA wins gold at the World Beer Cup, and BrewDog
released the new world’s strongest beer - The End
of History — a 55% ice-distilled Belgian-style beer
brewed with nettles and juniper.

HISTORY

2011

Bars open in Edinburgh, Glasgow and
London, Sunk Punk - a beer brewed at

the bottom of the ocean -isreleased, the
business grows 200% again, and £2.2million
is raised via Equity for Punks I, with 5,000
new shareholders joining the ranks.

6 new venues are added to the
roster of BrewDog bars, Dead Pony
Club is launched, and BrewDog
moves its brewing operationsto a
brand new purpose-built facility in
Ellon, Aberdeenshire.

out with a desire to change the way people see beer

in the UK, taking inspiration from US brewers such civilisation’. The brewery starts export

into Sweden, Japan and America. end of the year, the business had grown 200%.

as Sierra Nevada.
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2014 2013

10,000 investors buy in to Equity for
Punks lll from 22 countries, and the
Brew Dogs TV show airs in the USA. A
new look was unveiled for BrewDog.

2016

The first edition of DIY
Dogis released —unveiling
the recipes to all our beers

for anyone to try at home.

12 new BrewDog bars open their doors as
far afield as Shepherd’s Bush and Tokyo,
as well as a taproom at BrewDog HQ.

The first canning line is installed in
BrewDog’s brewery in Aberdeenshire,
our US facility is announced, and 17
BrewDog bars arrive on the scene.

The Unicorn Fund is launched
-our pledge to give 10% of our
profits to our teams every year.

Equity for Punks V launches.

BrewDog opens The DogHouse - the
world’s first hotel inside a brewery —in
Columbus Ohio, and Equity for Punks V
closes on a world record £22.6million.

WHAT’S NEXT?

2021

We continue our ambitious journey to be one of the
world’s leading beer brands, the most sustainable
business we can possibly be and the best company to
work for in the world. Onwards...

2020

A rebrand kicked off 2020, before COVID-19 took hold in one of the most challenging
years in living memory. We found ways to support our community by pivoting our distillery
to produce hand sanitiser, donating hundreds of thousands of bottles to key workers and

the NHS. We also became the world’s first carbon negative brewery.

2019

Our crowdfunding round focused on sustainability initiatives
breaks our own world record, achieving £30.2million from
73,000 people, bringing our total shareholder community to

more than 200,000 people worldwide!

We launch breweries in Berlin
and Brisbane, shortening the
distance our beer travels to reach
craft beer fans around the world.







